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Repackaging Orientalism
Discourses on Egypt and Turkey in 
British outbound tourism
Derek Bryce
Glasgow Caledonian University, UK
abstract This article analyses representations of Egypt and Turkey in brochures
produced by tour operators for the British outbound packaged tourism market. 
It suggests that two specific ‘phases’ of Orientalist discourse are deployed in
promotional materials on the two destinations. Turkey reiterates the discursive
division of western ‘reason and modernity’ from eastern ‘stasis and passivity’ while
Egypt re-enacts the material intervention of Europeans to generate and articulate
particular kinds of knowledge about the Orient. It suggests that it is not simply the
material existence of the destinations, but the occupation of specific historically
contingent positions of ‘sovereign subjectivity’ from which to ‘know’ them that is
offered to tourists.
keywords discourse; Edward Said; Egypt; Michel Foucault; orientalism; subjectivity;
Turkey
Introduction
In the universality of the western ratio, there is this divide that is the East; the East is thought of as
the origin, dreamt of as the dizzy point that is the place of birth, of nostalgia and promises of return,
the East which offers itself to the colonizing reason of the West but is indefinitely inaccessible, for it
remains always as a boundary, the night of beginning in which the West was formed but where it
drew a dividing line, the East is for the West everything which the West is not, yet it is here that
it has to seek whatever might be its originating truth. It is necessary to do a history of this great
divide (Foucault, 1961;Afary and Anderson, 2005).
It is perfectly natural for the human mind to resist the assault on it of untreated strangeness; therefore
cultures have always been inclined to impose complete transformations on other cultures not as they
are but as, for the benefit of the receiver, they ought to be (Said, 1978).
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As a clearly delineated place or culture, the West cannot exist outside of dis-
course and has been constructed, as Edward Said (1978) has argued, partly in
relation and opposition to correspondingly constituted ‘others’. Appropriating
the name of the western academic discipline that took as its object of study the
histories, cultures and languages of North Africa and Asia, he conceives of
Orientalism (drawing on Michel Foucault) as a discursive practice that repre-
sents those societies as subordinate.The contingent, contestable term ‘western’
is deployed, with little controversy, in current political, cultural and media dis-
course and indeed lavish use of it is made in this study (an indication, perhaps,
of the shackles imposed by the very discourse its author sets out to criticize).
Since the publication of Said’s Orientalism in 1978, a formidable literature has
taken up and extended his critique in the analysis of both historical and con-
temporary cultural material.This article offers a limited contextual glimpse of
what I suggest is the durable presence of the Orientalist discourse in just one
contemporary ‘western’ metropolitan culture. Manifested in the promotion of
‘packaged’ tourism to Egypt and Turkey to the British market, I will suggest that
specific strategies or indeed phases of Orientalist discourse are reiterated in rep-
resentations of these destinations and that tourists are invited to recognize them-
selves in, and re-enact, corresponding subject positions.
Said’s critique is clearly my point of departure, but I also draw directly on
Foucauldian notions including the productivity of power in making possible and
maintaining discourses, mainly because their prominent theoretical position in
Orientalism seems to demand this acknowledgement.Additionally, a direct engage-
ment with Foucault’s work draws attention towards notions of the historical con-
tingency of the production of both the subjects and objects of knowledge (see
in particular Foucault, 1966, 1969; Rajchman, 1991).This engagement helps to
locate Orientalism as a type of study that adopts a particular critical approach to
the historical locations of epistemologies (the plurals are intentional) that engage
with the social world.This study hopes to ‘apply’ Orientalism, not as an isolated
work, but framed within that wider critical position.
Said, Foucault and the discourse of Orientalism
Said (1978: 3) defines Orientalism as ‘the corporate institution for dealing with the
Orient . . . by making statements about it, authorising views of it, describing it,
teaching it, settling it, ruling over it . . . a Western style for dominating, restructur-
ing, and having authority over the Orient’.As Macfie notes, Said’s differs from earl-
ier Marxist and Islamist critiques (e.g. Abdel-Malek, 1963;Tibawi, 1964; Macfie,
2000) by drawing on Foucault to conceive of Orientalism as,‘an accepted grid for
filtering the Orient into Western consciousness’ (Macfie, 2002: 85). Said (1978)
introduces his Foucauldian approach in explicit terms early in the book:
I have found it useful here to employ Michel Foucault’s notion of a discourse . . . to
identify Orientalism. My contention is that without examining Orientalism as a dis-
course one cannot possibly understand the enormously systematic discipline by which
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European culture was able to manage – and even produce – the Orient politically,
sociologically, militarily, ideologically, scientifically, and imaginatively during the post-
enlightenment period. Moreover, so authoritative a position did Orientalism have that
I believe no one writing, thinking, or acting on the Orient could do so without tak-
ing account of the limitations on thought and action imposed by Orientalism. (p. 3)
It is important to note that Said’s incorporation of Foucauldian ideas in Orientalism
was not simply a methodological exercise and that he approaches the latter author
instrumentally. Frustrated that his insights into the contingencies and mech-
anisms of power did not conceptualize potential sites of resistance, he departs from
Foucault by maintaining that an inclusive, non-coercive version of humanism was
a possible response to oppressive manifestations of administrative and disciplinary
power (Said, 1986, 2004). Nonetheless, ideas from Foucault’s earlier work, particu-
larly The Order of Things (1966) and The Archaeology of Knowledge (1969) are inter-
twined with Orientalism to an extent that invites consideration of Said’s work as it
intersects with the former author’s.Many of the concerns raised by Said’s critics are
associated with perceived inconsistencies with Foucault’s ideas, and so they will be
integrated into this stage of the discussion.
A seamless superimposition of the two authors is not in question. Foucault’s
work is almost exclusively concerned with power operating diffusely within spe-
cific societies,1 whereas Said asks questions about how it might function between
entire, identifiable, cultural constructs, engaged in imperial relationships, and
articulated by identifiable sites of political, intellectual and aesthetic authority.
Said’s conception of the binary structure of Orientalism requires the mutual
recognition of subjects in a dialectic of dominant/dominated or colonizer/colon-
ized. Scholars who have engaged critically with Said’s ideas suggest that his ‘total-
ising interpretive framework based on “great men” and “great books” . . . views
power relations in terms of a repressive hypothesis’ (Behdad, 1994: 12), which is
at odds with Foucault’s notion of discourse producing speaking or writing subjects
from diffuse, decentred mechanisms of power/knowledge (Bhabha, 1994: 103).
Gregory (1999), however, supports Said’s contention that Orientalism’s practice is
traceable and, to an extent,‘scripted’by a citationary structure of texts and authors.
In any case, both views are consistent with Foucault’s notion of the product-
ivity of power, given that the modes of representation peculiar to Orientalism
are not a ‘unilaterally inhibiting force’ (Said, 1978: 14). Indeed the identification
of Orientalism as a validated, institutionalized and privileged way for one part
of the world to represent a constructed ‘other’, can be readily associated with
Foucault’s (1981) associated notion of the ‘will to truth’, which
rests on an institutional support: it is both reinforced and renewed by whole strata of
practices, such as pedagogy, of course; and the system of books, publishing, libraries;
learned societies in the past and laboratories now. But it is also renewed, no doubt more
profoundly, by the way in which knowledge is put to work, valorised, distributed, and
in a sense attributed in a society. (p. 55)
Said also attracts criticism from those who claim that he conceives of Orientalism
as an eternally negative western attitude towards the East with an uninterrupted
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trajectory from Periclean Athens to the Pentagon.This alleged meta-narrative is
highlighted by critics such as Ahmad (1991) and Irwin (2006) as being inconsis-
tent with Foucault’s more finely grained attention to specific historical epistemes,
in which the means to conceive of, generate and articulate knowledge were
reformulated. Foucault (1969: 146) maintains that associated discursive practices
constitute an ‘archive . . . that which differentiates discourses in their multiple
existences and specifies them in their own duration’. In fact, Said’s understand-
ing of the Orient is analogous with Foucault’s (1961) notion of Madness as a
longstanding judgement of difference in western culture that was, nonetheless,
repositioned within shifting epistemes (see also Foucault, 1979).The core of Said’s
study deals with the Orient’s repositioning as an object within the conditions spe-
cific to the imperial ascendancy of the West from 1798.
His account of the construction of earlier ‘Orients’ acknowledges that the sub-
jects and objects of discourse do not exist in isolation from,but rather engage with
and redeploy what are (or retrospectively deemed to be) their antecedents.
Consistent with Foucault (1969), these considerations are subordinate to the par-
ticular historically located discourse under analysis. So, in Said’s (1978: 58) associ-
ated notion of a ‘median category [which] allows one to see new things . . . as
versions of a previously known thing’ antecedents do not present themselves to an
unchanging understanding, but are variously repositioned, reimagined and sup-
pressed by contemporary discursive conditions. In the case of Orientalism, Said
argues, this is not simply an abstraction but has a material textuality in which, for
example, scholars, artists and political figures of the Renaissance, Enlightenment
and modern periods, motivated by their particular contemporary concerns, appro-
priated and redeployed texts from earlier epistemes to conceive of their own ‘Wests’
and associated ‘Orients’ (e.g. Rodinson, 1988; Amin, 1989; Majid, 2000; Bisaha,
2004; Lockman, 2004).
Finally,Said (1978) identifies Orientalism as a means to isolate the histories, cul-
tures and contemporary actualities of much of the world in a position relative to
certain European or western self-representations. This has invited the criticism
that Said ‘counter-essentialized’ the West, but as Yeg˘enog˘lu (1998) explains, draw-
ing on Foucault’s (1985) notion of subjectification, the implication is not of essence
but of a contingent sovereign subjective positioning from which to know and to
act. This underwrites, for example, the vital assumption that while the Orient’s
classical past (designated as such by the learned Orientalist) can be appropriated
as a source of ancient provenance for Europe, its contemporary condition, and the
autonomous representational agency of Orientals, has no corresponding import-
ance. Said (1978) explains,
The Orient proposes and the West disposes:Asia has its prophets, the West its doctors . . .
East and West fulfil their destinies and confirm their identities in the encounter.As a
scholarly attitude the picture [is] of a learned Westerner surveying as if from a pecu-
liarly suited vantage point the passive, seminal, feminine, even silent and supine East,
then going on to articulate the East, making the Orient deliver up its secrets under . . .
learned authority. (pp. 137–8)
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Again, following Yeg˘enog˘lu (1998), this invites consideration, not simply of the
interventionist scholarly,artistic or imperial practices of Orientalism,but of the need
for, and mechanisms sustaining the occupation of the subject position that made
(and make) it possible.
Latent and manifest Orientalism: from ‘grand division’ 
to the intervening western subject
According to Said (1978: 206), Orientalism includes a latent set of assumptions
taking the form of ‘an almost unconscious (and certainly an untouchable) posi-
tivity’, and a manifest set of stated views about the history, languages, religions and
so on of the Orient.To Yeg˘enog˘lu (1998), latent Orientalism provides the ‘enun-
ciative capacity’ upon which discrete instances of manifest Orientalism depend
and that, ‘this permanent, consistent, systematic, and articulated knowledge of
Orientalism establishes a discursive field . . . through which any concrete Oriental
detail could be made sense of ’ (p. 23).The sovereign position of the western sub-
ject must be occupied anterior to the Orientalist statement or representation, but
this does not imply a pre-discursive ‘essence or uniformity nor . . . a metaphys-
ical self-presence . . . but the process of constitution of identity . . . a process of com-
ing into being, of invention and of fashioning of a place called “Western”’ (p. 3).
It is important to emphasize that, by the period Said is specifically concerned
with, the gradual imperial expansion by France and Britain in North Africa and
the Middle East from 1798, this positioning had already taken place.The unity
of Latin Christendom had fallen into abeyance during the Reformation, even-
tually to be replaced by the Enlightenment idea of the Secular West, supposedly
governed by Reason and defined in part against notions like Oriental Despotism
(e.g. Rodinson, 1988; Grosrichard, 1998; Çirakman, 2005; Anidjar, 2006).
However, in the 18th century, the ability of Europeans to exert influence over,
let alone intervene in, the affairs of the major Islamic states (Morocco, the
Ottoman Empire, Iran (Mughal India is an exception here)) as well as China,
was still limited.The intersection of this discursive ‘grand division’ and the actual
imperial intervention of Europeans in the Orient took place during the 19th and
early to mid 20th centuries.
Therefore, manifest Orientalism is made possible by a discursive division of
the world into two objects: the West and East or Occident and Orient.This per-
mits the knowing or sovereign western subject to locate itself as such and to per-
form a second manoeuvre, intervening in the Orient through a process of
discursive and material appropriation that identifies, categorizes and constructs
hierarchies of essentialized cultural or ethnic attributes, language groups and
historical periods (Said, 1978; Sardar, 1999).
This is accomplished through the assignation of attributes ‘such as modernity
and the Enlightenment to self-describe the West’s claim to being something more
than a geographical location’ (Bilgrami, 2006: 382). Chakrabarty (2000: 5) states,
‘I am aware that an entity called “the European intellectual tradition” stretching
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back to the ancient Greeks is a fabrication of relatively recent European history’.
For the West to assign itself a position as the site of rational, scientific advance in
the ‘battle between the Moderns and the Ancients’, Sardar (1999: 35) maintains,
an ‘equally firm assumption of the unchanging nature of the Orient’ is required.
Turner (1994) conceives of this set of assumptions as an ‘accounting for the
Orient’ in which
We are, in practice, able to overcome the philosophical difficulties of translation by
drawing upon various forms of accounting which highlight differences in characteris-
tics between ‘us’ and ‘them’.The culture from which comparisons are to be made can
be treated as possessing a number of essential characteristics – rationality, democracy,
industrial progress – in terms of which other cultures are seen to be deficient.A table
of positive and negative attributes is thus established by which alien cultures can be
read off and summations arrived at. (p. 37)
Therefore, the Orient’s stasis and irredeemable ‘otherness’ has to be assumed in
order for it to maintain its explanatory power in representations by and for the
West.This is key to an understanding of Orientalism as not simply a strategy of
representation, but as confirmation of the fundamental western need for the
Orient as a self-confirming object, or what Yeg˘enog˘lu (1998: 1) calls ‘the cultural
representation of the West to itself by way of a detour through the other’.
Once these subject positions and assumptions are established, engagement
with specific societies may proceed from a western position of discursive power
to decide what should be known about, and how to represent the Orient. As
mentioned earlier, this often favours the ancient past over contemporary condi-
tions and, as Said (1978: 79) states, ‘faced with the obvious decrepitude and polit-
ical impotence of the modern Oriental, the European Orientalist found it his duty
to rescue some portion of a lost, past classical Oriental grandeur in order to “facili-
tate ameliorations” in the present Orient’.This particular kind of engagement is
made possible, and its actual performance governed by, the uncritical occupation of
a subject position that designates the Orient as an object of knowledge, divides it
into sub-categories and forms a grid with which it can be apprehended and rep-
resented.However, far from being a relic of a discredited imperial past, the will and
power to conceive of and represent other cultures as other is maintained within
contemporary western metropolitan cultures (Sardar, 1998; Gregory, 2004). It is to
just one manifestation of this contemporary practice that I now turn.
Orientalism and Tourism: theory and contexts
In the post-colonial period, Said (1978, 2004) argues, structures of domination and
of the cultural power to appropriate and represent the Orient have been reformu-
lated and redeployed politically, institutionally and culturally.The Foucauldian the-
oretical framework maintains that when a multiplicity of discursive events and
institutional sites share a strategic interest in referring to, and constructing, the same
object of knowledge, a discursive formation emerges (Hall, 1997). Sub-
sequent studies drawing on Orientalism have focused on specific discursive and
institutional sites to chart the contemporary deployment of associated tropes in, for
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example, geopolitics (Little, 2003;Gregory,2004),news media (Said,1997;Poole and
Richardson,2006) and film culture (Bernstein and Studlar,1997;Semmerling,2006).
Hollinshead (1999: 17) notes tourism’s ‘massive and inventive industrial repre-
sentation of peoples, places and pasts’, calling for in Foucauldian terms, ‘compre-
hensive registers of the governmentality of the discourse and rhetoric of tourism
and of [its] action and praxis’.The intersection of research in the historical and
contemporary cultures of travel with the critique of Orientalism in the develop-
ment of tourism theory contributes to that endeavour. For example Dann’s
(1996b) ‘conflict perspective’ focuses on the issue of power in the production of
tourism representations, drawing upon Said’s notion of the textuality of Oriental-
ism to highlight the role of, and authority conferred upon, travel writing and
guidebooks in ameliorating the ‘threatening and unknown’.Crick (1995) has used
Said to draw parallels between tourism’s and anthropology’s subjective power to
symbolically represent and categorize cultures as ‘other’. Echtner and Prasad
(2003) highlight the redeployment of binary patterns of colonial discourse and
Orientalist myth making in western tour operators’ representations of the devel-
oping world. Cartier (2005) discusses Orientalism’s tactical utility for tourism
marketers in eliding difference by constructing reductive categories, overlooking
more complex, finely grained, cultural formations. Discussing televised tourism
promotion, Dunn (2005: 163) links the representational implications of Turner
and Ash’s (1975; cf. Dunn, 2005) ‘core and periphery’ tourism axis with Said’s
(1978, 1993) metropole/colony opposition, stating that ‘true to the discourse of
Orientalism, holiday programmes constantly seek to apply the values of home to
give meaning to destinations abroad’.
Hollinshead (2004: 31) draws on Said to note ‘the dominant, psychological
features of the developed . . . world and the accordant privilege to recognise/iden-
tify/position things in and of the world’. Gregory (2004: 256–7) states that,‘mod-
ern metropolitan cultures privilege their own mobility’; their passports and
economic resources rendering permeable (relatively non-reciprocally) the political
boundaries of other societies, folding distance and difference and enabling engage-
ment in international tourism.This highlights the continued ability, highlighted by
Said (1978, 1993, 2004) to represent, render into knowledge and gain physical
access to much of the world by a privileged section of humanity largely on its own
terms.
These studies are testament to the theoretical applications suggested by Said’s
critique. However, Orientalism dealt specifically with representation of the original
Orient: the Islamic world proximate to Europe. Said (1978) states that
only the Arab and Islamic Orient presented Europe with an unresolved challenge on
the political, intellectual, and for a time, economic levels. For much of its history, then,
Orientalism carries within it the stamp of a problematic European attitude towards
Islam, and it is this acutely sensitive aspect of Orientalism around which my interest
in this study turns. (pp. 73–4)
Research has also drawn on Orientalism to focus on tourism in the Arab and
Islamic Middle East. Focusing on Egypt, Gregory (1999, 2001) invokes Said’s
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notion of the Orient as an ‘imaginative geography’; a theatrical space appended
to Europe, to identify ‘scripted’ performances of tourism within spaces of ‘con-
structed visibility’. Burns’s (2004) analysis of early 20th-century postcards from
North Africa and the Levant shows how tropes like the passive, unchanging and
mystical Orient were reproduced in staged photographic images of its inhab-
itants.Al Mahadin and Burns (2007) discuss the persistence of the veiled woman
in contemporary western tourism images of the Middle East, signifying both
the exotic allure of the Islamic Orient and its supposed irredeemable, oppres-
sive backwardness.Additionally, MacLeod (2007) draws attention to the perpetu-
ation of western determined hierarchies of the history of civilization favouring
the Greco-Roman and Byzantine/Christian pasts over the Ottoman/Islamic in
online travel guides.
Since this piece undertakes a critical analysis of tourism representations of two
destinations in the ‘Islamic Orient’, it can be aligned with that latter set of stud-
ies.Yet it does not claim to comment intrinsically on tourism as a bounded realm
of research. Rather, following Gregory (2004), it acknowledges tourism’s position
as an important manifestation of the continuing power of western metropolitan
cultures, without having to refer beyond their own representational grids, to con-
struct, know and physically engage with other societies.To Foucault (1969), a dis-
cursive formation can be identified when multiple surfaces of emergence share
the formation of objects, subjective positions, concepts and strategic choices.This
study deals in a very limited way with tourism as only one suggested surface of
emergence, and so clearly it cannot claim to chart the entire contemporary mani-
festation of the discursive formation of Orientalism. It can only aspire to con-
tribute to that wider, putative, project.
Data selection
This study’s limitations, in terms of scope,must be acknowledged. It is concerned
with a single, albeit significant, slice of one national market: that of British out-
bound packaged tourism.The British (with the French and American) is one of
the three principle ‘western’ scholarly, aesthetic and imperial engagements with
the Orient dealt with by Said; a pedigree also apparent in the context of travel
and tourism.Thomas Cook initiated the industrialization of discretionary travel
in mid 19th-century Britain with tours extending from Britain to Europe and,
by 1869, to Egypt and the Levant (Withey, 1997). Urry (2002) notes that British
companies have subsequently been at the forefront of the extension of the tour
operator market, stimulating demand by reducing costs and packaging ever more
‘new’ destinations.Acknowledging the continued presence of smaller ‘independ-
ent’ operators, he nonetheless notes the concentration of (at his time of his writ-
ing) up to 57 per cent of the British ‘packaged’ tourism sector in the hands of
four large operators:Thomas Cook,Airtours, First Choice and Thomson.
This study limits itself to a broadly overlapping ‘data set’: the membership of
the UK’s Federation of Tour Operators (FTO), which is limited to (at the time
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of writing) 13 firms encompassing approximately 70 per cent of the British out-
bound packaged tourism market. Attention is confined to operators offering
packages to Egypt and Turkey.This limits the quantity of data collected, and the
extent to which the findings may be extrapolated. However, precedents do exist
for the selection of brochures confined to specific products and destinations and
operators catering to particular national markets, driven by both pragmatic and
contextual concerns (e.g. Uzzell, 1984; Dann, 1996a; Echtner and Prasad, 2003).
This study claims only to offer an indicative glimpse of a substantial part of a sec-
tor that has the manifest ability to disperse, through its promotional materials (and,
in the case of the travel agency divisions of vertically integrated operators like TUI
and Thomas Cook, its dominant physical presence), discursive tropes to corres-
pondingly significant numbers of potential tourists.The omission of smaller, spe-
cialist operators may invite criticisms of the incompleteness of this study.Yet it does
not set out to offer a comprehensive register but, following Foucault and particu-
larly Said’s approaches, focuses on sites whose resources enable the large-scale articu-
lation and deployment of hegemonic, valorized discourses. Additionally,
restricting itself to the deployment of particular techniques of representation, this
study leaves open the question of how they may actually be received by potential
tourists and accepts that, following Said (1993, 2004), they may, in practice, be read
‘contrapuntally’.
Traditional ‘paper’ brochures were selected instrumentally as conventional text-
ual means for the deployment of discourses in the representation of destinations
(e.g. Molina and Esteban, 2006), yet it need hardly be pointed out that the
importance of online promotion and distribution of tour operators’ products
(e.g. O’Connor et al., 2001) suggests websites as just as suitable a data source
(indeed recourse was given to an online source when a paper brochure was
unobtainable in the case of Virgin Holidays).While acknowledging the, doubt-
less important, distribution and reception implications of material versus elec-
tronic promotional materials, I have made the pragmatic decision, given the
limited context and aims of this study, not to distinguish between the two.
Tour operators, according to Balogˇlu and Mangalogˇlu (2001–2: 2), ‘serve as
both distribution channels and image creators . . . represent[ing] a primary source
of information contributing to the image formation that the travellers base their
decision upon’.Uzzell (1984), relying on semiotics,observes that operators also sell
tourists images of themselves by offering recognizable cultural, political, economic
and social assumptions from which destinations may be apprehended. Dann’s
(1996a) analysis, triangulating quantitative and qualitative methods, concerned
itself with the extent to, and contexts within, which local people are pictured in
relation to tourists as, for example, cultural ‘scenery’ or in service roles.This also
draws potential analytical attention towards the subject position tourists may be
invited to occupy in relation to host communities. In terms of how this broad
purpose is articulated by specific, culturally located, subject positions, Echtner and
Prasad (2003:661) argue that western tour operators,promoting developing world
destinations, are economically motivated to create essentialist ‘brands of fantasy’,
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in which real places are made to exist in quite specific ways for tourists. Hollinshead
(2004: 31) notes the ‘positional superiority of Western forms of consciousness at
the helm of the [tourism] industry’.
This article also examines the extent to which tourists are invited to occupy
subject positions associated with, and in opposition to, cultural constructs like the
‘West’ and the ‘Orient’ but within the contexts of two destinations, Egypt and
Turkey, whose representation seems to evoke the phases of Orientalist engage-
ment discussed earlier.
Analytical framework
The brochures selected fall into two categories: those which include a range of
destinations, broadly united around the type of holiday offered (e.g. the Airtours
Summer or Winter Sun collections) and those which are destination specific (e.g.
Thomson Egypt/Thomson Turkey).A truism should be iterated here: these texts
are sales tools, not travel guides or literature and so the vast bulk of brochure
space is devoted to the description of attributes that help to generate revenue –
categories of accommodation, transport and ancillary ‘add-on’ services such as
resort-based activities and tours. Yet, emphasizing the destination’s appeal, in
terms of culture, landscape and heritage, does form part of tour operators’ efforts
to initiate actual consumption of packaged products (Baloglu and Mangaloglu,
2001–2;Molina and Esteban,2006).The minimal space assigned means that what
is ‘said’, verbally and visually, about the destination as the destination must recon-
cile brevity with the need to stimulate interest, and so attention may focus on,
among all of the many things that might potentially have been said, the choices that
are actually made. Part of the productivity of power, in the Foucauldian sense, is
to support and reproduce particular valorized discursive choices.
Dann (2001) usefully charts the use of cliché in the language of tourism, not-
ing both its utility in satisfying tourists’ need for a perception of security and the
provision of acknowledged fantasy as well as the symbolic violence it may wreak
on places and cultures. I do not pre-empt my findings by declaring now that, in
these brochures,what is said veers overwhelmingly towards the banal and at times
erroneous.To borrow from Bhabha (1994: 95) my interest is not so much in ‘the
ready recognition of images as positive or negative [but to make steps towards]
an understanding of the processes of subjectification made possible (and plausible)
through stereotypical discourse’.Therefore, following Foucault and Said, analyt-
ical attention falls on the conditions of possibility that allow statements about the
two destinations to be located and function productively in history – to mean pre-
cisely what they do when they do.
Reference is made to both the written and visual components of discourse
and in terms of the functional relationship between the two, Barthes’s (1977)
notion of ‘anchorage’ is initially useful. Briefly, this accounts for the mechanism
by which visual imagery, which in isolation may suggest multiple possible
meanings, is fixed in the subject’s understanding by association with an adjacent
verbal text. As Hall (1997) explains, however, semiology, concerned with the
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interplay of elements of language to suggest meaning, does not pay close atten-
tion to the broader cultural and historical contexts and imperatives that make
such linguistic assemblages, and their meanings, possible in the first place.This
task was taken up by writers like Foucault and Said who, while cognisant of the
functional insights offered by semiotic analysis, were more interested in the pos-
ition of the production of knowledge anterior to that of meaning. Therefore
reference to the anchorage of visual images by verbal text proceeds to analysis
of the assumptions, embedded culturally and historically as ‘knowledge’, that
render their articulation of meaning possible.
Accordingly, following Foucault (1969), verbal and visual elements, appearing
in isolation or in tandem are treated as statements. Foucault declines to be pre-
scriptive in terms of the form in which statements might appear, requiring only
that their meaning is made possible by the exigencies of their association with
a given discourse. Additionally, both discursive formations and the groups of
statements that constitute them exist on a separate level than the empirical ver-
acity of any claims to truth they might make and, in this context, can be under-
stood as positivities. Foucault explains,
To analyse positivities is to show in accordance with which rules a discursive practice
may form groups of objects, enunciations, concepts, or theoretical choices.They are
that on the basis of which coherent (or incoherent) propositions are built up, more or
less exact descriptions developed, verifications carried out, theories deployed. They
form the preconditions of what is later revealed, and which later functions as an item
of knowledge or an illusion, an accepted truth or an exposed error, a definite acqui-
sition or an obstacle surmounted. (p. 200)
The establishment, suppression and renewal of these rules or preconditions are
present in the interplay of ‘power/knowledge’.Young (1981) identifies this as
the relationship between desire, which reaches for the unfettered openness of
discourse, and those institutional sites and social conditions which constrain it
and favour particular representational praxes (see also Kendall and Wickham,
1999).This, inevitably, draws attention to what is not being said within the dom-
inant sites of a given discursive formation.The repetition and redeployment of
the favoured tropes of a discourse (like Orientalism) necessarily means that its
silences and elisions are also reiterated (Rose, 2001).This constant refinement of
what may be said leads to a ‘will to know’, in the subject, prior to all experi-
ence, which imposes a certain subject position (Young, 1981).Analysis may now
turn to two destinations that, I will maintain, are presented to potential tourists
in quite specific ways, as invitations to recognize themselves in the historically con-
tingent position of the sovereign western subject.
Egypt – the privileged Pharaonic past and 
the erasure of Islamic heritage
The association between the discursive and material appropriation of Egypt by
French and later British imperial interests is outlined in detail by Said (1978).After
the end of Romano-Byzantine rule, Egypt had been the centre or a component
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of various Islamic states culminating in its incorporation within the Ottoman
Empire in 1517 (e.g. Hourani, 1991). By the late 18th century, a weakened
Ottoman state was unable to prevent the French invasion of 1798 under Napoleon,
who had prepared partly by consulting texts which mooted France’s intervention
in the Levant.As Lockman (2004:71) argues, the fact that this possibility was enter-
tained and then subsequently implemented,‘suggests the close connection between
what contemporary Europeans were thinking about the Levant and the imminent
exertion of European power over it’. Believing they were bringing the benefits of
the Enlightenment to a backward Orient, scientists and scholars accompanied the
French army, conducting ‘comprehensive studies of Egypt’s geography, population,
archaeological remains, economy and technology’ (p. 71).
France was expelled after three years by an Anglo-Ottoman coalition, how-
ever, the 19th century was characterized by increasing dependence on European
‘experts’, markets, and capital.An attempt in 1881 to assert some independence
from foreign interests was met by British military intervention, leading to quasi-
colonial rule persisting until the 1950s (Hourani, 1991).
Egypt, therefore, had been made available to the West for the production of
knowledge with few material or discursive impediments.From the outset,Meskell
(2000) identifies an overwhelming fascination with the country’s ancient Pharaonic
past, constituting a form of ‘intellectual colonialism’ that extricates that period
from an intrinsically Egyptian history, designating it instead as a ‘global resource’
(p. 150).This, she argues stemmed from the sense that, ‘European heritage could
not rival Pharaonic time-depth and complexity and thus it became necessary to
appropriate and co-opt Egyptian heritage into a Western construction of origins’
(p. 150).This could take place because the Orient had already been constructed as
being distinct from the West in discursive terms that justified subsequent western
intervention.The way had been prepared for the sovereign, knowing western sub-
ject to actively intervene in a part of the materially appropriated Orient.
Gregory (1999) invokes Said’s notion of the Orient as an imaginative geography
and theatrical space attached to Europe upon which, for example, the performance
of travel and tourism might be enacted. He also aligns himself with Said’s position
on the textual, ‘citationary’ character of Orientalism and extends this, in his ana-
lysis of 19th- and early 20th-century travel writing on Egypt, to conceive of the
country as a ‘scripted’ space that was ‘textual’ from the outset. The country’s
extreme antiquity, its monuments either wholly or partially obscured positively
invited decipherment. He maintains that ‘Orientalism’s counter-strategy was to
construct Egypt as a transparent space, exposed to the gaze of the observer who had
the power – and the duty . . . to remove the veil’ (p. 115).The ‘scripting’ of Egypt
during this period, he argues, involved the accumulation of a body of travel writ-
ing that tourists both contributed to and used to regulate their engagement with
the country, rendering sites into tourist ‘sights’. In a later study (Gregory, 2001),
draws parallels between this earlier period and contemporary tourism representa-
tions of Egypt which suggest both nostalgia for, and the re-enactment of, colonial
cultures of travel and the occupation of associated subject positions.
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This observation is consistent with the representation of Egypt across the range
of brochures selected for this study, particularly as they concern the engagement of
the traveller with the ancient past.Two themes dominate: the availability of year-
round beach tourism in Red Sea resorts and the monumental legacy of Pharaonic
civilization.These verbal themes are recurrent in the brochures selected and are
bracketed by analogous visual signifiers of the Pharaonic past (the Sphinx,
Pyramids,Tutankhamun’s death mask,hieroglyphic text etc.) and scenes of Red Sea
tourism (resort hotels, beaches, turquoise water etc.).Thomson Holidays, for ex-
ample, describes the country thus:
Embraced by the dazzling Red Sea and filled with Pharaonic treasures, Egypt offers
an alluring blend of breathtaking sightseeing, natural beauty and perpetual sunshine.
Whether it’s soaking up the sun on a powdery beach, wandering in awe through the
Valley of the Kings or floating along the country’s lifeblood aboard a Nile cruise,
Thomson Egypt can take you there. (Thomson, 2006a: 3)
Sovereign Holidays (2006: 30) deploys the same themes more succinctly:‘Royal
tombs, golden pyramids and ancient treasures blend with sandy beaches, colour-
ful mountains and rich coral reefs in this land of the Pharaohs’. This statement
is associated with photographs of an ancient pillar adorned with a hieroglyphic
cartouche and a scene encompassing swimming pool, palm trees, blue sea and a
cloudless sky. Both statements include a double emphasis on the Pharaonic past,
taking the reader from the ancient to the modern and back again. Indeed the
latter states, in the present tense, that Egypt still is the ‘land of the Pharaohs’.
Egypt then, is represented with two sets of signifiers occupying extremes of
the ancient and the modern.The first is the ancient Pharaonic past, specific to
Egypt and the second the rather generic consumption of sun/sand/sea tourism.
What should be highlighted is that both are entirely divorced from any refer-
ence to Egyptian history and culture as they have developed in the intervening
years.Airtours Holidays restates this position in disarmingly frank terms:
A country steeped in history, whose sights include the Pyramids of Giza and Temples
of Luxor, Egypt also embraces modernity on its sumptuous Red Sea coast where clear blue
waters meet soft sand shores to form a mecca of watersports and sunworship.2
(Airtours, 2005: 314, emphasis added)
Ancient Pharaonic civilization is Egyptian history – no subsequent period is
mentioned, even perfunctorily. Modernity is invoked, not by reference to the
modern Egyptian state and its population, but to the availability and consump-
tion of familiar tourist infrastructure in Red Sea resorts which, following Echtner
and Prasad (2003: 672) ‘are not mystical and strange, but completely compre-
hensible and comfortable’. In Egypt, ‘history’ and ‘modernity’ are recognizable
only insofar as they intersect with priorities designated by and for the western
subject position.
Where beach tourism is the primary focus, references to the specificities of
Egyptian history and culture are rare.Where they do briefly appear, context is
abandoned and Pharaonic civilization, centred on the Nile and not associated
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with the Red Sea coast is, as usual, invoked. For example, Sunset Holidays
(2005a: 198) describes the resort of Sharm El Sheikh as having ‘modern hotels
fit for a Pharaoh’ and associates this statement with a panoramic beach resort
scene featuring a tourist pleasure boat styled to resemble a Pharaonic river craft.
Again, my concern here is not to question the veracity of this text in terms of
its use of historical imagery, but rather to remark upon the fact that its assem-
blage of features combine to convey a familiar message about an Egypt that has
been discursively made to exist. For it to mean anything at all it must rely on an
archive of consistently deployed associated texts – a discursive formation which,
I suggest, is predicated on the Orientalist assumptions that accompanied the dis-
cursive and material appropriation of Egypt discussed earlier.
This privileging of the Pharaonic period draws attention to a silence, or dis-
cursive gap, in tourism discourse on Egypt when reference is made to the coun-
try’s capital, Cairo. The city is associated, almost exclusively in the brochures
considered here, with the Pharaonic past. Thomson Holidays (2005: 152), for
example, states that ‘this 6000 year old capital offers history and legend from the
mysterious Pyramids to the treasures of Tutankhamun’ while Virgin Holidays
(2005) talks of ‘Cairo, a major city since the time of the Pharaohs’. In these ex-
amples, Pharaonic images are the exclusive reference to heritage. Urban growth
has brought Cairo into proximity with the ancient sites at Giza, Saqqara and
Thebes, so there is an instrumental association in terms of tourist access, yet the
city’s ‘cultural wonders’ are exclusively linked with a period that predates its very
existence. Cairo boasts a built urban heritage, encompassing successive styles in
Islamic architecture including the Umayyad, Mameluke and Ottoman, that rivals
in scale, splendour and quantity European cities of a corresponding vintage.What
it is emphatically not, however, is a Pharaonic city. Cairo’s history can be traced to
the Roman garrison of ‘Babylon in Egypt’ and it later grew into one of the world’s
great cities (several times the size of London and Paris in the Middle Ages) under
successive Islamic regimes (Williams, 2002).3 Aside from two images of Medieval
Mameluke mosques, and the associated caption ‘Cairo: City of Minarets’ (Kuoni,
2005a: 197; Kuoni, 2005b: 45), this extensive, more recent and living aspect of
Egyptian heritage goes unmentioned. Prominence, both verbally and visually is
given to the Pharaonic.
It is difficult to conceive of an analogous European city’s built heritage being
marginalized to the extent Cairo’s has been.The analogy might be stretched to
imagine a concentration on Rome’s classical heritage and the virtual erasure of
the subsequent Christian, Renaissance and Baroque in the promotion of Italian
tourism.This would permit the Colosseum but not, for example, the Vatican or
the Trevi Fountain. Pharaonic Egypt is removed from the country’s history and
appropriated for a western grand narrative in which, ‘for the tourist, the trajec-
tory of civilisation begins in Pharaonic Egypt, advances to Greco-Roman times,
progresses to the European Renaissance, and culminates in modern Western
culture, entirely bypassing the achievements of Islamic civilisation’ (Slymovics,
1989: 139). Following Gregory (1999, 2004), this draws attention to the extent
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to which Egypt has been rendered into a scripted zone of constructed visibil-
ity, in terms of the tourist consumption of heritage, that is able to discursively
uproot and appropriate an entire city, disregard its built and cultural heritage,
and relocate it in an historical period that predates its foundation by centuries.
The cultural will and power required to conceive of and implement such an
externally driven act of symbolic violence constitutes a discursive ‘positivity’
that is seemingly resistant, given its constant reiteration, to empirical refutation.
I have tried to show how Orientalism allowed the western subject to privilege
certain periods of history and to accord itself the role of discoverer and inter-
preter. I have pointed out that Egypt presents a particularly potent example of
this process and that this is reflected by the ubiquity of the Pharaonic past as the
almost exclusive historical and cultural element in the contemporary tourism
representations considered here. I will now proceed to outline how the con-
sumption of this historical period is presented in a way that relies on two other,
related, Orientalist assumptions: that the ancient Orient is ‘mysterious’ or even
‘magical’ and that this invites intervention and ‘exploration’ by the rational west-
ern subject.An Egypt in which the ancient past is presented in such a way as to
mystify and enchant Western tourists and that offers itself up to them,armed with
Reason, as something to be discovered and explored.
Sovereign Holidays (2006: 30) states that ‘hidden in the mysterious messages of
Egyptian hieroglyphics lie the secrets of this land’s fascinating history’ and then
enjoins its customers to ‘unearth Cairo’s cultural wonders including the majestic
Sphinx and the timeless Pyramids of Giza’.There are two contestable, even falla-
cious, elements in this statement. First, ancient Egyptian hieroglyphics have been
legible to modern eyes since Champollion deciphered the Rosetta Stone text in
the 19th century (e.g.Said,1978;Lockman,2004).Therefore,messages in this script
are only ‘hidden’ and ‘mysterious’ insofar as any text is when presented to someone
who cannot read the language it is written in. Second, as mentioned earlier, Cairo
did not exist in Pharaonic times.Again, I must emphasize that my purpose in high-
lighting these factual errors is merely instrumental in trying to demonstrate that the
discursive durability of statements like this allows them to be repeatedly deployed
regardless of their relationship with standards of empirical veracity.The meaning of
this statement is unambiguous and supported by the durable Orientalist ‘regime of
truth’ that constructs Egypt.
The Sovereign Holidays statement fulfils two distinct functions which invite,
following Gregory (1999), the scripted intervention of the tourist. Ancient
Egyptian civilization is first presented to the tourist as something hidden, its
secrets locked within mysterious texts. It then proceeds to invite the putative
tourist not simply to gaze upon the legacy of Pharaonic civilization, but to
‘uncover’ it.This dual theme of mystery resolved by rational intervention there-
fore satisfies two western requirements of the Orient: that it exist as a passive, static
site for the projection of imagination and fantasy and that this very mysterious
passivity justifies and invites the active engagement of the western subject to ren-
der it into history, science and reason (see Said, 1978;Turner, 1994; Sardar, 1999).
Bryce Repackaging Orientalism 179
165-192 TOU-083502.qxd  26/10/07  01:58 PM  Page 179
 © 2007 SAGE Publications. All rights reserved. Not for commercial use or unauthorized distribution.
 at GLASGOW CALEDONIAN UNIVERSITY on November 19, 2007 http://tou.sagepub.comDownloaded from 
This dual theme of mystery and active engagement is repeated across the
brochures being considered.Airtours (2005: 314) describes the country’s history as
‘magical’ while Thomas Cook (2005: 26) enjoins visitors to ‘explore ancient
Egypt’.Libra Holidays (2005:2) offers ‘the enchanting historical resorts of Luxor and
Cairo’ to ‘culture vultures’ as (invoking scientific intervention) an ‘archaeological
haven’.Abercrombie and Kent (2005: 14) states that, ‘with magnificent pyramids,
temples and monuments, as well as art, architecture and artefacts’, Egypt ‘bursts
with magic and intrigue’. Sunset Holidays (2005a: 198), as stated earlier, confines its
coverage of Egypt to Sinai’s Red Sea coast, removed from Pharaonic sites along the
Nile, yet also invites physical intervention in the ancient past by stating that,
‘whether you fancy tomb raiding or star gazing over the mountains, sundrenched
Sharm has it all’.
Kuoni Travel (2005a: 196–7) states that ‘Egypt has a mystical and timeless appeal
that has been attracting travellers for centuries.Ancient civilisations have left their
impression on the landscape’. Having evoked Egypt’s mystery and timelessness, it
proceeds to the theme of tourist engagement by stating that, the country ‘is still
today revealing glimpses of its rich history’ to tourists ‘whilst exploring the spectacle
of Egypt’.
The Foucauldian approach demands acceptance of these statements as posi-
tivities and that analysis must focus on the historical and discursive conditions
that allow them to appear in their specificity when and where they do.Clearly, I do
not intend to stretch the bounds of credulity by claiming that these statements
indicate a literal belief that ancient Egyptian civilization is an unresearched mys-
tery that requires exploration and interpretation by tourists. However, it remains
the case that Pharaonic civilization is presented to tourists in terms that are evoca-
tive of such a belief insofar as tourists are invited to recognize themselves as inter-
vening western subjects. It does not seem to be sufficient to simply refer to an
ancient, extensive historical period with an impressive monumental and artistic
legacy which has, and continues to be, surveyed by archaeologists and historians.
Across these brochures, a narrative is repeated which isolates Pharaonic Egypt and
places it outside history, as a place of mystery, even ‘magic’. The tourist is then
inserted into this narrative, not merely as an observer, but in a rhetorically active
role as one who explores and unearths the hidden past. I suggest that ancient
Egypt is reproduced as a site of Oriental mystery and enchantment and that the
tourist, scripted as the sovereign western subject, is invited, not merely to look,
but to intervene, to uncover and to restore it to rational understanding, to his-
tory itself, in a re-enactment of the West’s initial engagement with, and subse-
quent appropriation of, Egypt and its ancient civilization.
Turkey: re-enacting the ‘idea of the West’
I have chosen to invert the order in which the two ‘phases’ of Orientalism were
initially presented to emphasize, in Egypt, a potent example of how the discourse
may be applied when its basic assumptions no longer need to be stated. By turning
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to Turkey at this stage I hope to restore the discussion to the very foundational
act, or manoeuvre, that is required before Orientalism can proceed, with its sov-
ereign subjectivity established, to produce knowledge about specific ‘Orients’.
The West’s historical relationship with Turkey has been characterized by an in-
ability to appropriate it materially or indeed discursively with any degree of assur-
ance (e.g. I
.
nalck, 1994; Mango, 2004; Çirakman, 2005; Findlay, 2005). Western
travellers in the Ottoman Empire4 over several centuries referred to its Islamic and
Oriental ‘otherness’ while also admiring aspects of its political and social organiza-
tion and were obliged to deal with it, functionally, as one of the great states of
Europe5 (e.g. Montagu, 1994; De Busbeq, 2001; De Amicis, 2005). Navaro-Yashin
(2002: 8–9) states that any ‘radical distinction between “native” and “Western” cat-
egories . . . will find itself at sea in the study of Turkey, given the Ottoman Empire
and Turkey’s historical placement within and vis-à-vis Europe . . . there is no space
where they have not been integrally and historically engaged with one another’.
Both Goffman (2002) and I
.
nalck (2006) point out that discursive attempts to
exteriorize the Ottoman Empire are at variance with the intrinsic role it played
in the formation of modern Europe. Both authors highlight the very material
European presence of the Ottoman state from the 14th century in Greece, the
Balkans (and, by the 16th century, Hungary and parts of southern Poland); predat-
ing by well over a century its expansion into the Arabic speaking Middle East and
North Africa. If, as Gregory (2001) argues, historical relationships might be re-
played in contemporary tourist engagements with a destination, then perhaps un-
surprisingly, in contrast with the representations of Egypt discussed earlier,Turkey
is not ‘produced’ in as consistently disciplined or assured terms.
Nonetheless, I will tentatively claim that three themes present themselves:
Turkey as a ‘generic’ Mediterranean destination;Turkey as a ‘crossroads’ between
East and West, and Turkey as a site for the system of ‘accounting’ that demarcates
the West from the Orient. However, there is a limited extent to which these are
articulated consistently in terms of their verbal and visual elements, particularly
where history and culture are concerned.Again, this is in stark contrast with the
case of Egypt discussed earlier.
The first theme is that of Turkey as a ‘generic’ sun/sand/sea destination, largely
undifferentiated from analogous destinations around the Mediterranean. In
some cases, representation of the country is limited to a list of features such as
water sports, sandy beaches, resort facilities and warm, sunny weather. For
example, Sunset Holidays’ ‘Summer Sun’ brochure invites tourists to
fly into Turkey this summer and enjoy a feast of fun, sun and mouth watering food.
There’s bound to be a resort to suit your needs, so get a hotel booked, put your feet
up and dream of those lively beaches and crystal clear seas, plan your shopping lists
and get ready for the restaurants and clubs.Try some Turkish delights this summer and
you’ll soon be going back for more. (Sunset Holidays, 2005b: 260)
Aside from the reference to the Turkish sweet (if there is any ubiquitous elem-
ent in brochure representations of Turkey, this is it), this statement could refer to
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Spain or Greece. In this example, the statement is bracketed by a large photo-
graph of the Greco-Roman remains at Ephesus as well as a smaller image of a
bather in the sea in Gumbet. However, this relation of images is not consistently
repeated in analogous examples. Indeed, unlike Egypt, no verbal reference is
made to the country’s history let alone singling out a particular period to en-
capsulate it.
The same operator publishes a brochure devoted to Greece and Turkey, and here
brief reference is made, verbally and visually, to the latter’s history and culture
alongside the generic features listed earlier. It asks, ‘who can resist sugar cube cot-
tages, endless beaches, watersports plus natural and ancient sights of epic propor-
tion? Explore the Aegean coastline and relax as your troubles drift away on the
warm and gentle sea breeze’ (Sunset Holidays, 2005b: 80).The verbal text is asso-
ciated with images of Ephesus, Mediaeval castles at Bodrum and Kus‚adas, the lat-
ter’s Marina, and Altinkum beach.Yet, no particular historical period is singled out
as being definitively Turkish. Indeed similar Classical and Mediaeval monuments
could be located in many other destinations around the Mediterranean.This group
of brochures on Turkey describe it, verbally and visually, as analogous to several
other destinations and, because there is no evidence of it being essentialized cul-
turally or historically in such a way as to suggest Oriental ‘otherness’, these repre-
sentations do not deploy that discourse as a representational strategy.
The second theme, repeated in contexts that stretch beyond tourism (the
ubiquity of these may excuse direct attribution here), is that Turkey is a ‘cross-
roads between East and West’.This crossroads or meeting point is both a geo-
graphical and discursive signifier since Turkey, and its largest city, encompass both
European and Asian territory. However, there is also the sense that certain attri-
butes, designated as western and Oriental respectively meet here at a boundary or
dividing point which, as discussed earlier, are required by Orientalism to reinforce
notions of western subjectivity.
Again, I must acknowledge that the assurance with which statements have
been assigned to each category is limited.The following statement, for example,
includes several Orientalist tropes, seeming to jockey for position:
Until recently,Turkey was seen as an exotic land with a touch of Oriental mystery –
a little bit of Asia on the Med, where east meets west, a cradle of ancient civilisations,
a vast country almost untouched by tourism. Of course it still offers all of that, and
much more besides . . . (Kosmar Holidays, 2006: 256)
Besides the iteration of Turkey’s role as the meeting point of East and West, the
themes of Oriental mystery, ancient provenance and stasis present themselves.
Turkey is described as a ‘little bit of Asia on the Med’. From Gallipoli to Gaza,
there is rather a lot of ‘Asia on the Med’, and perhaps this suggests that, referr-
ing to Amin (1989) and Majid’s (2000) conception of the Eurocentric appro-
priation of Classical civilisation, the Roman view of ‘Mare Nostrum’ or Our
Sea, lingers in contemporary western discourse.
This ‘crossroads’ theme is often repeated when the brochures turn their attention
to Turkey’s largest city (the old Byzantine and Ottoman capital): Istanbul.Visually,
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the theme is not rigorously consistent, but the familiar Istanbul skyline of domes
and minarets makes several appearances. However, visual signifiers indicating the
geographic crossing between Europe and Asia (ferryboats and bridges crossing the
Bosphorus, for example) also occur as does the verbal juxtaposition of modern
‘western’ urban infrastructure with ‘eastern’ elements like the city’s Grand Bazaar.
Again, unlike Egypt, it cannot be said that a stock of recurring images, referring
exclusively to one historical period, are deployed with analogous regularity.
The following example of the ‘crossroads’ theme is interesting insofar as it
seems to prefigure the third (which is really a development of the second)
theme: the listing of comparative western and Oriental attributes.Thomas Cook
(2006: 24) states that ‘Istanbul straddles two continents and offers an intoxicating
blend of east and west’. Istanbul as a city inhabiting both Europe and Asia, where
eastern and western culture meet is a familiar trope, yet the choice of intoxicat-
ing to describe this encounter evokes certain culturally embedded assumptions.
Again, there is no need to speculate about meaning here – the meeting of West
with East, the tourist is explicitly informed, intoxicates. It is important to remem-
ber that it is putative western tourists who are being addressed here.They, as the
subjects invited to travel to Turkey, are informed that the encounter with ‘east-
ern’ culture will be an intoxicating experience. Rhetorically, the western sub-
ject, in its encounter with the East, will, if not actually take leave of its rational
faculties, certainly have them challenged or compromised. I suggest that this
statement could not exist, meaning what it does, without the assumption that,
for the westerner, to cross over to the East is, if not to abandon reason, to enter
a realm where its presence is uncertain, and apparently not indigenous.
Again, I don’t wish to stretch this analysis to a naïvely literal reading of the state-
ment, but rather to suggest that it depends on the division of the West and Orient,
retaining forever their respective ‘attributes’, and its stubbornly uncontroversial
position as popular ‘truth’, to mean what it does – to account for its very existence.
Additionally, it depends on the ability of the western subject not only to demar-
cate the West as an object distinct from the East, but to reserve the right to do so
on flexible terms.What I mean by this is that the ‘crossroads’ theme seems to place
Turkey, and Istanbul in particular, at the edge of something – the point at which
the West divides itself from the East materially and discursively.This ignores the
Byzantine and Ottoman periods that place them at the centre of a cultural and
political milieu that encompassed European, Asian and African territory.
Orthodox Christianity and Islam in south-eastern Europe are testament to this. It
is a-historic and arbitrary to place Istanbul and Turkey at a crossing point between
such all encompassing (and contestable) entities like West and East when, as Sardar
(2006) points out, until recently the Balkans was considered to be
Europe’s Orient within.They were the colonised part of Europe – ruled by both the
Ottoman and the Austro-Hungarian empires – and as such could only be seen as
Europe’s internal Other.The Balkans became the no man’s land between Europe,with
its Enlightenment civilisation, and all that is not Europe, and hence not civilised. It
came to be defined as the ambiguous expanse where hints of colour, and hence
racism, began. (p. 21)
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Siting Turkey and Istanbul at a ‘crossroads’, seems to depend on the appropriation,
or ‘(dis)Orientation’ of Byzantine and Ottoman, Orthodox Christian and Islamic
Europe into the shifting, constructed and contestable (western) Eurocentric his-
torical narratives and geographies identified by Amin (1989) and Majid (2000).
The third theme might be understood as a development of the second in which
a series of comparative ‘attributes’ to reinforce the division of West from East is
added (as discussed earlier with particular reference to Turner’s (1994) notion of
‘accounting for the Orient’). In this thematic set, the West is aligned with modern-
ity signified by ubiquitous elements of international tourism infrastructure (resort
hotels, water sports, bars etc.) and the East on images of bazaars, belly dancers
and carpet shops. Again, various Orientalist tropes seem to jockey for position,
contrasting with the more consistently deployed verbal and visual signifiers repre-
senting Egypt.
Style Holidays (2006: 12) describes Turkey as ‘absorbing the influences of 21st
century Europe and the oriental splendour of the Middle East’. This sets the
destination up to appeal to popular, cultural Orientalism where those attributes
that demarcate East from West are integrated into images of picturesque exotica
(e.g. Sharafuddin, 1994; Lewis, 2004; Hackforth-Jones and Roberts, 2005).
The ‘splendours of the Orient’ are associated explicitly with the Middle East
whereas the 21st century is firmly aligned with Europe.This statement relies upon
what Said (1978: 240) calls a ‘static system of “synchronic essentialism” [which
presumes that the] whole Orient can be seen panoptically’ as ‘synonymous with
stability and unchanging eternality’. Orientalism dictates that history must be
shown to have ended in any sense that is intrinsic to the Orient itself and rules out
the possibility that the forces of historical instability (change, growth, dramatic
movement) are ‘possible in the Orient and for the Orient’ (p. 240).These forces
are reserved for modernity (as associated with Europe or the West) insofar as it
intervenes in the Orient. Therefore it is possible not only to separate ‘oriental
splendour’ from the ‘21st century’ to generate an ‘old alongside the new’ juxtapos-
ition, but to do so in geographically and culturally specific terms – Europe or the
West is modernity while the Orient is atrophied splendour to be gazed at.A quali-
fication is necessary here.Whilst the new and the modern may be in Turkey, they
are not of Turkey (they properly belong to ‘21st-century Europe’), neither is it
clear in this statement if ‘oriental splendour’ is analogously in or of Turkey.This
seems illustrative of the ambiguous, liminal position that Turkey seems to occupy
in western discourse about the Orient, specifically the proximate Islamic world
(see Navaro-Yashin, 2002; Goody, 2004).
Orientalist orthodoxy is again reproduced as western modernity is distin-
guished from Eastern mystery and is accessorized with a series of comparative
attributes when Airtours Holidays (2005) introduces Turkey as
a crossroads of the continents, this is a country of colour and contrasts, where Eastern
mystery meets Western modernity. Minarets pierce a cloudless blue sky, busy bazaars are
brimfull of everything . . . the ruins of ancient cities stand silent but for cicadas . . . but
the beach resorts are buzzing with watersports, bars and eateries. (p. 376)
tourist studies  7:2184
165-192 TOU-083502.qxd  26/10/07  01:58 PM  Page 184
 © 2007 SAGE Publications. All rights reserved. Not for commercial use or unauthorized distribution.
 at GLASGOW CALEDONIAN UNIVERSITY on November 19, 2007 http://tou.sagepub.comDownloaded from 
Here, Eastern and Islamic exotica are evoked with minarets, bazaars and timeless
monuments, followed by a list of the features of beach resort tourism.This latter
set of attributes is introduced in terms that indicate the mitigation of the former.
Eastern exotica are presented, presumably, to appeal to tourists’ interest in the pic-
turesque,with the statement then returning them to the reassuring embrace of the
familiar, comfortable (Echtner and Prasad, 2003) ubiquity of the beach resort.
Thomson Holidays (2006b) introduces Turkey by first listing supposedly
exclusively European and Eastern attributes, reminding tourists that this is
where Europe and Asia meet geographically, and then returning to a second list
of attractions and activities divided along East/West lines:
Turkey has two distinct faces – European with its cosmopolitan cafes and boulevards
and Eastern with its bustling markets and back streets. Set across two continents, this is
where East meets West. From belly dancing to scuba diving, from bazaars to beaches,
from Ottoman mosques to Classical temples. (p. 3)
Here, Europe is aligned with calm sophistication and civic planning whereas the
East is associated with an ostensibly less orderly urban life (cafes and boulevards
vs. bustling markets and back streets).The second set of attributes is initially unre-
markable, juxtaposing belly dancing and bazaars with scuba diving and beaches
along an East/West divide; however, it ends with two references to historical
monuments, again in such a way as to contrast them. Ottoman mosques are as-
signed to the East, while Classical temples (an allusion to Turkey’s Greco-Roman
heritage) are associated with the West.This again seems to suggest the a-historic
appropriation of the classical past into the West’s civilizational grand narrative.
I am not suggesting that this kind of statement sets out with such an explicit ideo-
logical purpose, but rather that this appropriation,6 normalized in Eurocentric
and Orientalist discourse, forms part of the conditions that make it possible.
There is a lack of assurance in attempts to Orientalize Turkey; or perhaps the
country fulfils a distinct role, not as an intrinsic place, but rather as a site for
the reiteration of Oriental (in this case Middle Eastern and Islamic) difference. By
this I do not mean that Turkey is merely a signifier for an all encompassing Islamic
East. Rather, that it may provide a discursive opportunity for the West to reassure
itself that, adorn itself with the trappings of modernity though it may, the Orient
remains unchangingly Oriental and that those former attributes belong to the
West.Yet perhaps Turkey’s longstanding relationship and presence with and within
Europe discussed earlier, also reawakens anxieties in the West’s imagination of itself
as an easily delineated entity. If, following Gregory (2001), in Egypt tourists are
asked to recognize themselves, confidently, as sovereign western subjects who
render the supine, colonized East of the 19th and 20th centuries into knowledge,
then in Turkey they are perhaps invited to adopt an older, less secure, position.
Analogous to that of 17th- and 18th-century travellers (e.g. Montagu, 1994;
MacLean, 2004) who were confronted by an Orient that, despite its relative
decline, had laid siege to Vienna within living memory, retained authority over its
‘mysteries’ and maintained an autonomous, reciprocal gaze (e.g. Matar, 2003); an
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Orient that was still to be completely ‘handled’ in a developing process of western
self-representation.
Conclusion
I have reiterated Said’s contention that the Orientalist discourse is most resonant
when considering the representational relationship between the West and those
areas of the Islamic world proximate to Europe. It is this region that presented
the West with its initial cultural contestant and against which it first had to
define itself to arrive at a self-assigned position of sovereign subjectivity.
Therefore, Orientalism is not simply a means to stereotype the ‘other’, but is a
more complex undertaking in which the West must first divide itself off from the
Orient in order to conceive of itself as an object that transcends its geographical
location, to become the very site of reason and modernity against which all other
cultures must be measured. Only then can the West engage with specific ‘Orients’
from a position of sovereign subjectivity to decide what should be known and
how that knowledge ought to be articulated.
Developing first as a scholarly endeavour, Orientalism formed a legitimated
discourse that authorized corresponding representations in a wide range of cul-
tural products.Tourism is identified as ‘one of several modes of discourse on the
exotic’ in which representational conventions are used to render it harmless
(Harkin, 1995: 656). I suggest that Orientalist tropes constitute part of the repre-
sentational conventions which are deployed, in ‘mass market’ tourism represen-
tations of Egypt and Turkey to reiterate and re-enact familiar historical strategies for
the production of (western) knowledge about the two countries.What is being
‘sold’ to potential tourists is not simply an opportunity to physically engage with
each destination, but also to occupy subject positions that ‘produce’ them discur-
sively as particular types of objects: Egypt in a kind of (selective) hyper-specificity,
and Turkey as a signifier for the very need for an entire discourse. In a ‘new game
of old images’, Sardar (1998) maintains, Orientalism is redeployed within a self-
regarding western conceit known as post-modernism in such a way that its
tropes become a mere resource for playfully a-historic pastiche in popular and
consumer culture. Perhaps this view might be extended beyond the notion of
simultaneous (re)presentations of multiple, historically displaced Orients to the
corresponding re-enactment, in tourism, of the subject positions that made them
possible.
notes
1. An exception is Foucault’s writing on the Iranian Revolution which was broadly
sympathetic to the movements opposing the Shah and his foreign sponsors (see
Afary and Anderson, 2005).
2. This statement includes one of the few occasions where Islamic culture and
civilization is referred to in this set of brochures, albeit unintentionally.
3. To illustrate the historical and cultural contingency of how Cairo is represented,
consider the 14th-century Moroccan traveller Ibn Battutah’s description of ‘the all
conquering capital, al-Qahira . . . mother of cities, mistress of broad provinces and
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fruitful lands, boundless in multitude of buildings, peerless in beauty and splendour’
(in MacKintosh-Smith, 2003: 15–18). Cairo, for Ibn Battutah, is one of the great
commercial, intellectual and political centres of Islamic civilization. His later
description of the Pyramids is an afterthought.
4. At its height in the 16th and 17th centuries, the Ottoman Empire stretched from
Algeria to Iraq and from Hungary to the Yemen.While the modern Turkish
Republic is confined to Anatolia and a section of the historical region of Thrace
(its European territory), it can be understood to be the secular successor to the
Ottoman Empire and for that reason, I use the terms Ottoman,Turkey and Turkish
interchangeably (see Findlay, 2005).
5. Consider the inclusivity in the pejorative term applied to Ottoman Turkey in its
years of decline: ‘the sick man of Europe’ (e.g. Mantran, 2004: 113).
6. Greco-Roman civilization is as much associated with the Eastern Mediterranean
and North Africa as with those parts of the West that claim it as part of their cultural
patrimony. It informs, for example, Islamic traditions in philosophy and architecture.
Indeed, the early Ottoman Sultans saw themselves as heirs to, and restorers of, the
Roman Empire (e.g. I
.
nalcık, 1994; Findlay, 2005; Heller-Roazen, 2006).
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